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S.H.E. Agency 
Welcome to the future of Public Relations and Special Events Planning with a 

unique twist! S.H.E. Agency - Style. Hot. Energy. This concept was a created 

with a vision to promote memorable and delightful experiences while making an 

impact in the communities and lives we serve in the River Region and beyond. 

 

SHE Talks  
From the desk of Traci A. Smith, CEO/President   
          

It brings me great pleasure to introduce you to the 
)ÎÁÕÇÕÒÁÌ ÉÓÓÕÅ ÏÆ 3Ȣ(Ȣ%Ȣ !ÇÅÎÃÙȭÓ .Å×ÓÌÅÔÔÅÒȢ  3Ȣ(Ȣ%Ȣ 
Agency began with a vision in 2008 with the goals to 
create events that will make an impact in the River Region 
community and beyond.  This dream became a reality in 
February 2009.  This year in 2010, S.H.E. Agency has many 
visions that will become a reality in the coming months.  
Each newsletter will feature a non-profits organization in 
the S.H.E. Features section.  In addition to this, the 
ÎÅ×ÓÌÅÔÔÅÒ ×ÉÌÌ ÉÎÃÌÕÄÅ ÕÐÃÏÍÉÎÇ 3Ȣ(Ȣ%Ȣ !ÇÅÎÃÙȭÓ ÅÖÅÎÔÓ 
and S.H.E. Partnersȭ & Friendsȭ %ÖÅÎÔÓȢ  3Ȣ(Ȣ%Ȣ !ÇÅÎÃÙȭÓ ÇÏÁÌ 
is to expose you the diverse cultural events and 
individuals in the area and beyond along with introducing 
you to different causes that you may not be aware of.  
S.H.E. Agency is also committed to talking about different 
topics such as arts & entertainments, fashion, travel, 
health, finance, community service, and many more.  I am 
very exciting about the future of S.H.E. Agency.  If there is 
anything you would like S.H.E. Agency to cover or just 
want to contribute a short piece to the newsletter, send an 
e-mail to newsletter@sheagency.com.  S.H.E. Agency is 
committed to giving you a newsletter that is Stylish, Hot, 
and full of Energy!   
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Contact us for advertising opportunities 

in S.H.E. Agencyôs Newsletter 

Only $20 a month! 
Ask for the  

SHE ñ2010ò Offer*  
*S.H.E. Agency reserves the right to reject submissions. 

S.H.E. Agency 2010 

Summer Internship 
 

Submit cover letter, resume, and 

short writing sample to 

internship@SHEagency.com  

 

Must be a current student at the 

college junior or senior level of study. 

mailto:PR@sheagency.com
mailto:newsletter@sheagency.com
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.  2010 Forecast for Men 

Tailored suits are the right pick for you.  
However, the cut, the fabric, and quality 
must be right.  Skinny boy suits are out but 
slim cuts are not going anywhere.  

 

FASHION IN ONE LINE:  

2ÅÓËȭÑÕÅ ȟ #%/Ⱦ%ØÅÃÕÔÉÖÅ #ÒÅÁÔÉÖÅ $ÉÒÅÃÔÏÒ 
of iConcept  Media Group   

Q: What are your thoughts for male 
fashion 2010?   

A: I think fashion in 2010 is going to be more 
personable and tailored.     

 

Tips for buying the perfect suit   

Suits in 2010 will reveal the perfect 
synthesis among classic looks, mod 
masculine silhouettes, and classic tailoring. 
The mod masculine silhouettes include 
broad shoulders, slim waist, and slim 
trousers. Yes, the perfect suit is about classic 
elements but there are many elements away 
from the trend elements that have to be 
contemplated.  The elements are the amount 
of buttons (The more buttons you have, the 
taller you look). Please let three buttons be 
the max!  Broad shoulders (Italian and US 
based designers preference intimacy 
between the padding finishing and the 
bone); vests (provide perfect silhouette; and 
the lapel (great visual element).  

2010 Forecast for Women 

Little red rooster sitting on the fence, trying 
to make a dollar out of 85 cents. Do you 
remember this cheer? If so, ladies we are 
flashing back to hot pants and knee high 
socks.  It is time to use our gym membership 
because this season it is about our lovely 
legs. Knee high socks are the trend again, so 
invest in the three types of socks: knee high 
socks, over the knee socks, and thigh high 
socks.  .Ï× ÄÏÎȭÔ ÇÅÔ ÙÏÕÒ ÐÁÎÔÙ ÈÏÓÅ ÉÎ 
bunch, only get socks that compliment your 
body style.  Even if the knee high socks with 
miniskiÒÔÓ ÁÒÅÎȭÔ ÙÏÕÒ ÓÐÅÅÄȟ ÓÈÏ× ÙÏÕÒ ÌÅÇ 
off with high dress splits.  

 

FASHION IN ONE LINE: 

 Courtney L, Dollface Girls  

Q: What are your thoughts for  female 
fashion 2010 ?  

A: I feel that the natural side of women will 
become their biggest accessory.  

As the new fashion season arrives don't be 
tardy for the fashion party start shopping 
now! 

 
Courtney Teague 
Hot Recessionetta 
~~Bringing Chic to Recession ~~ 
Atlanta, Georgia  

s tyle. H ot. E nergy
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Upgrade Your Style in 2010 

 

WowτƛǘΩǎ нлмлΗ Lǘ ƛǎ ŀ ōǊŀƴŘ ƴŜǿ Řŀȅ ŀƴŘ ƛǘ ƛǎ ŘŜŦƛƴƛǘŜƭȅ ǘƛƳŜ ŦƻǊ ȅƻǳ ǘƻ ŀŘǾŀƴŎŜ ȅƻǳǊ ǇŜǊǎƻƴŀƭ ǎǘȅƭŜ ǘƻ ǘƘŜ ƴŜȄǘ 
ƭŜǾŜƭΦ  bƻǿ L ǳƴŘŜǊǎǘŀƴŘ ǘƘŀǘ ǘƘŜ bŜǿ ¸ŜŀǊ ǇǊƻōŀōƭȅ ŘƛŘƴΩǘ ōǊƛƴƎ ƛƴ ƴŜǿ ƳƻƴŜȅΣ ōǳǘ L ŀƭǎƻ ǊŜŀƭƛȊŜ ǘƘŀǘ ǎǘŜǇǇƛƴƎ 
up your style can be done with a strict budget.  Below are style tips to grow into a more fabulous you.  We have 
even equipped you with a budget scale so that you can stay within your 2010 financial goals ever so stylishly.  
 
× Clear Closet Clutter ($0!): You have to access where you are in your fashion life and take control.   

o ²Ƙŀǘ ǘƻ ǘŀƪŜ ƻǳǘΥ !ƭƭ ŎƭƻǘƘŜǎ ǘƘŀǘ ŀǊŜ ǘƻƻ ōƛƎΣ ǘƻƻ ǎƳŀƭƭΣ ƻǳǘŘŀǘŜŘΣ ŀƴŘ ǘƘŀǘ ȅƻǳ ŘƛŘƴΩǘ ǿŜŀǊ ƛƴ нллф 

o Sell: Look for local resale shops that purchase gently used, trendy, designer items.  Just know that they 

ŀǊŜ ǾŜǊȅ ǇƛŎƪȅ ŀƴŘ ŘƻƴΩǘ ŜȄǇŜŎǘ ǘƻ ǊŜŎŜƛǾŜ ŀƴȅǿƘŜǊŜ ƴŜŀǊ Ŧǳƭƭ ǇǊƛŎŜ ŦƻǊ ȅƻǳǊ ōŜƭƻǾŜŘ DǳŎŎƛ ǎƴŜŀƪŜǊǎΦ   

Make sure to invest this money into your 2010 style. 

o Give away: Drop off purged items to your local Goodwill or Salvation Army. 

× Investment Pieces ($30+):  Take advantage of the great markdowns at high-end department stores such as 

.ƭƻƻƳƛƴƎŘŀƭŜΩǎΣ ŀƴŘ bŜƛƳŀƴ aŀǊŎǳǎΦ   {ƘƻǇ ƻŦŦ ǎŜŀǎƻƴ ŦƻǊ ǘƛƳŜƭŜǎǎ ǇƛŜŎŜǎΦ  [ƻƻƪ ŦƻǊ ǉǳŀƭƛǘȅ ƻǾŜǊ ǉǳŀƴǘƛǘȅΦ   

× Go Vintage ($5-$50): Visit consignment shops and shift through for modish updates with old style. 

× Accessorize ($5-$30): Accessories are a great way to create a άnew lookέ for less.  Scarves, statement 

necklaces, patterned/textured tights, earrings, and belts can all add extra dimensions to your pre-existing 

wardrobe. 

This will be a great start to enhance your personal style.  Cheers to a fierce 2010! 
 

Keanna (Kei) Daughtry 
Lo Kei Luxe | Accessories, Owner and Designer 
Los Angeles, California 
 

Letõs Go to the Museum 
During these tough economic times, many are finding it difficult to continue to plan activities for entertainment at a 
reasonable price.  I invite you to come to the Montgomery Museum of Fine Arts located in Blount Cultural Park.  It is 
free and open to the public Tuesday through Saturday from 10 AM to 5 PM; Thursdays 10 AM to 9 PM; and Sundays 
Noon to 5 PM.   
 
For over 80 years, as the oldest fine arts Museum in Alabama, the Montgomery Museum of Fine Arts has been noted 
its outstanding collection of American paintings, sculpture, and works on paper.  The Museum also boasts an 
impressive collection of Old Master prints, Southern regional art, Studio Glass, and decorative arts. 

Fun, exploration, and discovery abound in ARTWORKS, a one-of-a kind, hands-on gallery for children of all ages.  More 
than 50 interactive exhibits encourage creative thinking about the elements of art, principles of design, art 
ǘŜŎƘƴƛǉǳŜǎΣ ŀƴŘ ǘƘŜ aǳǎŜǳƳΩǎ ǇŜǊƳŀƴŜƴǘ ŎƻƭƭŜŎǘƛƻƴΦ  

5ƛƴŜ ¢ǳŜǎŘŀȅ ǘƘǊƻǳƎƘ {ŀǘǳǊŘŀȅ мм !a ǘƻ н ta ƛƴ ǘƘŜ aǳǎŜǳƳΩs beautiful Café M. Try a selection from our delightful 
lunch menu or just enjoy the view of the Museum grounds over fine coffee and dessert. Please call 334.240.4339 to 
make reservations or for parties of 10 or more.   You can shop with us as well.  The Museum Store features irresistible 
specialty gifts including glass, pottery, jewelry, crafts by regional artists, and more. The Store is open Tuesday through 
Friday from 11 AM to 4 PM; Saturday 11 AM to 5 PM; and Sunday Noon to 4 PM.  

For more information call 334.240.4337.  We see an average of about 150,000 visitors each year and it is our hope 
that number will continue to grow as families seek creative ways to spend time together on a limited budget. 

Lara M. Lewis 
Director of Marketing and Public Relations 
Montgomery Museum of Fine Arts 
Montgomery, Alabama 

http://www.lokeiluxe.com/


  

Are We Worrying Less about HIV? 
Last year the Centers for Disease Control and Prevention (CDC) announced that there were 40 percent more new HIV 
infections each year than was previously believed. And yet, a new (2009) survey by the Kaiser Family Foundation has 
found that Americans, even those in the high risk groups for HIV, are worrying less about HIV/AIDS. How can this be? 

The survey suggests that: 
 Fewer Americans consider HIV an urgent health problem. 
 Only 17 percent of people aged 18-29 (those traditionally the most sexually active) reported that they were 

personally very concerned about becoming infected with HIV. 
 In spite of HIV rates being seven times higher among African Americans, personal concern about HIV has 

decreased in this population. 
 More than half of people aged 18-29 have not been tested for HIV, in spite of the fact that the CDC now 

recommends HIV testing for all adults. 
 
The survey also found that misinformation and stigma about people living with HIV still exist. 

 Although 44 percent of the 2,554 adults surveyed reported that they would be comfortable with a coworker 
who had HIV, 51 percent would be uncomfortable having their food prepared by someone who was HIV 
positive. 

 One-third of the people surveyed incorrectly believed that HIV could be transmitted by sharing a glass of 
water; touching a toilet seat; or swimming in a pool with an HIV positive person. 

 18 percent believed there was a cure for HIV and 24 percent believed there was a vaccine available to prevent 
HIV. 

 
This post, Ȱ7ÈÙ !ÒÅÎȭÔ 7Å 7ÏÒÒÙÉÎÇ !ÂÏÕÔ ()6 !ÎÙÍÏÒÅȩò, was originally published by Nancy Brown Ph.D 

The danger of minimizing the enormity HIV is that people will begin to put themselves at risk for HIV because they no 
longer perceive the seriousness of the disease. As a result people are less likely to practice safer sex, to ask their 
partners questions regarding sexual behaviors and to get tested and know their status all of which increases the 
possibility of transmission. Creating resistant strains of HIV is another concern because the virus begins to replica the 
drug resistant strains of HIV consequently reducing treatment options for those living with HIV. 

Every 9 1/2 minutes someone becomes infected with HIV, tÈÅÒÅÆÏÒÅ ×Å ÃÁÎȭÔ ÁÆÆÏÒÄ ÔÏ ×ÏÒÒÙ ÌÅÓÓ ÁÂÏÕÔ ()6Ȣ  
HIV/AIDS is still a health disparity that needs to be taken very seriously. Yes, people are living longer and managing 
to live a quality life within the spectrum of the disease, as results of HIV treatments; however there still needs to be a 
sense of urgency placed on HIV outreach, education and prevention messages.  4ÈÅ ȰÏÎÅ ÓÉÚÅ ÆÉÔÓ ÁÌÌȱ ÍÏÄÕÓ ÏÐÅÒÁÎÄÉ 
does not apply when it comes to HIV programs!  While much effort has been put into developing and replicating 
Diffusion of Effective Behavioral Interventions (DEBI), more allocation of funds, research and effort needs to focus on 
developing program/interventions with the input of the actual population and/or ÃÏÍÍÕÎÉÔÙ ÔÈÁÔ ÉÔÓȭ ÉÎÔÅÎÄÅÄ ÔÏ 
serve. 

In order to ensure communities are receiving effective outreach, education and prevention messages, HIV programs 
and must be relevant, speak to and meet the identified needs of and by the community. In additions, programs must 
be culturally appropriate, focus on the whole individual as a means of prevention, NOT just risky behaviors and 
address social determinants within that community. Incorporating practical skills building and wrap around support 
services are also essential components of effective programs.  Again, community input and buy-in is not only needed 
but it is vital for success! 

Greater coordination is needed between community, researchers, community-based agencies, and health and social 
service providers to ensure that truly effective, comprehensive, community focused HIV programs and services are 
being developed and implemented with integrity!    

Get Tested, Know Your Status, Stay Educated, Ask the Right Questions, Protect Yourself &Reduce Your Risk 

TaMara Campbell  
Professional Sex Coach and Proprietress of Beautifully Me, llc.  
Flint, Michigan 

 
 

http://beautifullymellc.wordpress.com/2009/06/30/are-we-worrying-less-about-hiv/
http://www.healthline.com/blogs/teen_health/2009/05/why-arent-we-worrying-about-hiv-anymore.html
http://effectiveinterventions.org/


 

 

  
SHE vs HE 

Is it okay to meet someone over the Internet 

via a dating site? Why or Why not? 
 

Yes, it is okay to meet someone over the internet. It could be 

much easier for someone who doesn't like bars or clubs. 

Whether it be a blind date, mutual friend, internet or meeting 

in a bar or club, always consider that the person may not be 

who they say they are and don't let your guard down too early. 

Get to know them regardless of how you meet.  
~Robert Adams~ 

Brooklyn, New York 

 

I don't see anything wrong with meeting or dating someone 

you meet over the internet. Especially if and when you meet 

in person, there is a connection. We do everything else via 

internet such as shopping, talking trash, watching movie, and 

even ordering our food. Why not utilize the services? As long 

as you're being smart, honest, and most of all safe, be happy 

meeting in the matrix!  
~Shanessa Sweeney~ 

Dayton, Ohio 

 

It all depends on what intentions both parties are looking for.  

If it happens it's a good thing but thatôs just the nature of the 

world now. 
~Joseph James~ 

Montgomery, Alabama 

 

I think it is ok to meet someone from a dating site but Iôm not 

really into matching up with people that I meet on Facebook 

or MySpace.  I live in a small town with limited dating 

options so I tried online dating to expand my dating pool.  

Although I havenôt found ñthe oneò, I have been pleased with 

the experience because it allows me to get to know the person 

a lot better before we meet.  We are able to have more 

substantive conversations and ask and answer questions that 

might be awkward to discuss in person. 
 ~LaKesha Womack~ 

Evergreen, Alabama 
 

Al though this may work for some, I've always felt as though I 

would rather rely on fate, or things naturally leading to me 

dating someone.  I like the old organic, all natural meeting 

and dating process. I've never been 100% sold on the 

manufactured way of meeting & dating. 
~Kalonji Gilchrist ~ 

Montgomery, Alabama 

 

�)�H�E�U�X�D�U�\�¶�V���6�+�(���Y�V���+�(�����'�H�I�L�Q�H���³�/�R�Y�H�´�� 
If you would like to answer next monthôs ñSHE vs HEò question, 

please send an e-mail to newsletter@sheagency.com to be included 

in the February 2010 issue. 

Get Fit in 2010  
The month of January is a time filled with many 
emotions as we reflect on the New Year and set 
goals to make the year 2010 even better than 
2009. With the hustle and bustle of shopping, 
cooking, traveling, work and other things, 
personal health and fitness can easily get 
overlooked. Staying on top of your health or 
weight, does not require maximum effort.  
 
Here are a couple of tips:  
 
Exercise for 20 minutes a day 3 days per week.  
Contrary to popular belief, you don't have to go 
to a gym to break a sweat.  Take a brisk walk in a 
park or neighborhood.  You can knock this out 
on your lunch break or before going to work or 
school. 
 
Snack between major meals. 
Quick and easy snacks include fruit, a handful of 
nuts, sugar-free jello or a 100-calorie pack.  The 
body responds best to frequent smaller feedings 
as opposed to three large meals per day. 
 
Being healthy and fit is not hard but does 
require some planning.  Start small and make 
gradual changes.  Enjoy yourself in the New 
Year.  Eat the good stuff without going 
overboard.  One day will not do major damage, 
if you are consistent. 
 
Joy Randolph 
Founder/CEO Fitfully Made 
National Spokesmodel/Figure Competitor/Coach 
Montgomery, Alabama 

 

 


