S.H.E agenc:

Welcome to the future of Public Relations and Special Events Planning v

unigue twist!S.H.E. Agency Style. Hot. EnergyThis concept was a create CONTACT:
with a vision to promote memorable and delightful experiences while maki PR@sheagency.com
impact in the communities and &8s we serve in the River Region and beyo www.SHEagency.com

SHE Talks

From the desk of Traci A. Smith, CEO/President

It brings me _great pleasure to introduce you to the
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Agency began witha vision in 2008 with the goalsto

create events that will make an impact in the River Regiol
community and beyond This dream became a reality in
February 2009. This year in 2010, S.H.E. Agency has me
visions that will become a reality in the coming months.

Contact ugor advertisingopportunities
inS. H. E. sNewmsleitery 0

Only $20 a month!

Ask for the
SHER201® Offer*

*S.H.E. Agencyeserves the right to reject submissions

Eachnewsletter will feature a non-profits organization in
the S.H.E. Features sectiorin addition to this, the
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and S.H.E. Partne®: Friendsd%OAT 008 38 (¢
is to expose you the diverse cultural events ah
individuals in the areaand beyondalong with introducing
you to different causes that youmay not beaware of.
S.H.E. Agency is also committed to talking about different
topics such asarts & entertainments, fashion, travel,
health, finance,community service, and may more. | am
very exciting about the future of S.H.E. Agency. If there is
anything you would like S.H.E. Agency to cover or just
want to contribute a short piece to the newslettersend an
e-mail to newsletter@sheagency.comS.H.EAgencyis
committed to giving youa newsletter that isStylish, Hot,

S.H.E. Agency 2010

Summer Internship

Submit cover letter, resume, and
short writing sample to
internship@SHEagency.com

Must be a current student at the
college junior or senior level of stug.

and full of Energy!
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Figure, fztﬁls%ss & Bikini

WOr

How to COMPETE & WIN!
L Open to ALL women interested in competing!

Must Space is
R‘Zt"z‘:{t" Stage Presence  Tanning/Grooming — Dict & Tmzmn] Limited
Posing 101 Routivie Choreo yr@/y !ansors/t
Stage Makewp  Judging Criteria uit Selection & More!

FEATURED PANEL INCLUDES:
L

a

Dominique ijlnson

Randolph Valarie Brown StePhens
Nanonal pokesmodel, Fitness  Fitness America Nt i

Model & Figure Competitor Divas Unite Fitness Team Coach Owner, Memmorp%su
Personal Training Studio

Kawana McGough Kim l;nelchor Song'a Davis
Pro Figure Competitor lgure Competitor Owner/Suit Designer,
Certified Personal Trainer Certified Personal Trainer The Bambi Boutigue
REGISTER ONLINE @ FITFULLYMADE.EVENTBRITE.COM
FOR MORE INFO, EMAIL JOY@FITFULLYMADE.COM
OR CALL 334.221.6896
Ld

WHAT vus THE BES
" " THING BEFORE
SLICED BREAD

[ TS S |
"Sliced Bread" | LIVE Webcast TV!
Twitter] @SlicedBreadTV

Monfgendiey Musewtiiof Fine Arts
s W 4/

» www.mmfa.org

Lo Kei Luxe | Accessories

www.LoKeiLuxe.com
Twitter |@LoKeiLuxe
www.facebook.com/LoKeiLuxe

www.beautifully-me.com




2010 Forecast for Men

Tailored suits are the right pick for you.
However, the cut, the fabricand quality
must be right. Skinny boy suits are out but
slim cuts are not going anywhere.

FASHION IN ONE LINE

h #%/ T%2AAQ
of iConcept Media Group

Q: What are your thoughts for male
fashion 2010?

A: | think fashion in 2010 is going to be more
personable and tailored.

Tips for buying the perfect suit

Suits in 2010 will reveal the perfect
synthesis among classic looks, mod
masculine silhouettes, and classic tailoring.
The mod masculine silhouettes include
broad shoulders, slim waist, and slim
trousers. Yes, the perfect suit is about classiq
elements but there are many elements away
from the trend elements that have to be
contemplated. The elemats are the amount
of buttons (The more buttons you havethe
taller you look). Plea® let three buttons be
the max! Boad shoulders (Italian and US
based designers preference intimacy
between the paddng finishing and the

bone); veds (provide perfect silhouette; and
the lapel (great visual element).

2010 Forecast for Women

Little red rooster sitting on the fencetrying
to make a dollar out of 85 cents. Do you
remember this cheer? If so, ladies we are
flashing back to hot pants and knee high
socks. It is time to use our gym membership
because this season it is about our lovely
legs. Knee higlsocks are the trend again, so
invest in the three types of socks: knee high
socks, over the knee socks, and thigh high
socks.. | x AT T80 CAO Ul C
bunch, only get socks that compliment your
body style. Even if the knee high socks with
miniskkOOO AOAT 80 Ul OO

off with high dress splits.

EASHION IN ONE LINE:

Courtney LDollface Girls

Q: What are your thoughts for female
fashion 2010 ?

A: | feel that the natural side of women will
become their biggest accessory.

As thenew fashion season arrives don't be
tardy for the fashion party start shopping
now!

Courtney Teague

Hot Recessionetta

~~Bringing Chic to Recession ~~
Atlanta, Georgia




Upgrade Your Style in 2010
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up your style can be danwith a strict budget. Below are style tips to grow into a more fabulous you. We he
even equipped you with a budget scale so that you can stay within your 2010 financial goals ever so stylisl

x Clear Closet Clutt€f0!): You have to access whereware in your fashion life and take control.
o 2KIFG G2 Gr1S 2dziy !'ff Of20KSa 0GKFG FNB (22
o Sell: Look for local resale shops that purchase gently used, trendy, designer items. Just know tt
I NB @SNE LAO1& YR R2yQi SELISOG G2 NBOSAGS
Make sure to invest this money into your 2010 style.
o Give away: Drop off purged items to your local Goodwill or Salvation Army.
x Investment Pieces ($30+J.ake advantage of the great markdowns at hégiu department stores such as
. fE22YAYIARIESQAT YR bSAYlLY al NDdza ® {K2L) 27F°F
x  Go Vintagg$5-$50}) Visit consignment shops and shift through feodishupdates with old style.
Accessorize ($$30): Accessories are a great way to createew look for less. Scarvesstatement
necklaces, patterned/textured tights, earrings, and belts can all add extra dimensions to yexigiiag
wardrobe.

Thiswill be a great start to enhance your personal style. Cheers to a fierce 2010!

Keanna (Kei) Daughtry
LoKeilLuxe| AccessoriesOwnerand Designer
Los Angeles, California

Let ds Go to t he Muse|

During these tough economic times, many are finding it difficult to continue to plan activities for entertainment a
reasonable price. | invite you to come to the Montgomery Museum of Fine Arts located in Blount Cultural Park.
free and open to tk public Tuesday through Saturday from 10 AM to 5 PM; Thursdays 10 AM to 9 PM; and Sun
Noon to 5 PM.

For over 80 years, as the oldest fine arts Museum in Alabama, the Montgomery Museum of Fine Arts has been
its outstanding collection of Amera paintings, sculpture, and works on paper. The Museum also boasts an
impressive collection of Old Master prints, Southern regional art, Studio Glass, and decorative arts.

Fun, exploration, and discovery abound in ARTWORKS:;@f-arkind, handsn galery for children of all ages. More
than 50 interactive exhibits encourage creative thinking about the elements of art, principles of design, art
G§SOKYAljdzSaz FyR (KS adzaSdzyQa LISNXYIyYySyldG O2ffSO0A2yY

5AYS ¢dzSARI & GKNRdAAK { I { dzNFoeatifumafé M.alry & feleation fram odr delightf
lunch menu or just enjoy the view of the Museum grounds over fine coffee and dessert. Please call 334.240.43
make reservations or for parties of 10 or more. You can shop with us as well. uSbariviStore features irresistible
specialty gifts including glass, pottery, jewelry, crafts by regional artists, and more. The Store is open Tuesday
Friday from 11 AM to 4 PM; Saturday 11 AM to 5 PM; and Sunday Noon to 4 PM.

For more information all 334.240.4337. We see an average of about 150,000 visitors each year and it is our ha
that number will continue to grow as families seek creative ways to spend time together on a limited budget.

Lara M. Lewis
Director of Marketing and Public Relatien
Montgomery Museum of Fine Arts


http://www.lokeiluxe.com/

Are We Worrying Less aboltlV?

Last year theCenters for Disease Control and Prevention (CDC) announced that there were 40 percent more new
infections each year than was previously believed. And yet, a new (2009) survey by the Kaiser Family Foundation
found that Americans, even those in theigh risk groups for HIV, are worrying less about HIV/AIDS. How can this be

The survey suggests that:
Fewer Americans consider HIV an urgent health problem.
Only 17 percent of people aged 129 (those traditionally the most sexually active) reported that hey were
personally very concerned about becoming infected with HIV.
In spite of HIV rates being seven times higher among African Americans, personal concern about HIV has
decreased in this population.
More than half of people aged 129 have not been testd for HIV, in spite of the fact that the CDC now
recommends HIV testing for all adults.

The survey also found that misinformation and stigma about people living with HIV still exist.

e Although 44 percent of the 2,554 adults surveyed reported that they wdd be comfortable with a coworker
who had HIV, 51 percent would be uncomfortable having their food prepared by someone who was HIV
positive.

Onethird of the people surveyed incorrectly believed that HIV could be transmitted by sharing a glass of
water; touching a toilet seat; or swimming in a pool with an HIV positive person.

18 percent believed there was a cure for HIV and 24 percent believed there was a vaccine available to prevg
HIV.
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The danger of minimizing the enormity HIV is that people will begin to put themselves at risk for HIV because yh&o
longer perceive the seriousness of the disease. As a result people are less likely to practice safer sex, to ask their
partners questions regarding sexual behaviors and to get tested and know their status all of which increases the
possibility of transmission. Creating resistant strains of HIV is another concern because the virus begins to replica t
drug resistant strains of HIV consequently reducing treatment options for those living with HIV.

Every 9 1/2 minutes someone becomes infected with HIVEtA OA £ OA x A AAT1 60 A &£Al OA
HIV/AIDS is still a health disparity that needs to be taken very seriously. Yes, people are living longer and managing
to live a quality life within the spectrum of the disease, as results of HIV treatmenthowever there still needs to be a
sense of urgency placed on HIV outreach, education and prevention message€ A O1T T A OEUA £EE O
does not apply when it comes to HIV programsWhile much effort has been put into developing and repating
Diffusion of Effective Behavioral Interventions(DEBI), more allocation of funds, research and effort needs to focus o
developing program/interventions with the input of the actual population and/or AT | | 0T EOU OEAO E
serve.

In order to ensure communities are receiving effective outreach, education and prevention messages, HIV program
and must be relevant, speak to and meet the identified needs of and by the community. In additions, pamgs must
be culturally appropriate, focus on the whole individual as a means of prevention, NOT just risky behaviors and
address social determinants within that community. Incorporating practical skills building and wrap around support
services are also ssential components of effective programsAgain, community input and buyin is not only needed
but it is vital for success!

Greater coordination is needed between community, researchers, communibased agencies, and health and social
service providers to ensure that truly effective, comprehensive, community focused HIV programs and services are
being developed and implemented with integrity!

Get Tested, Know Your Status, Stay Educated, Ask the Right Questions, Protect Yourse¥fReduce Your Risk

TaMara Campbell
Professional Sex Coach and Proprietress of Beautifully Me, lic.
Flint, Michigan



http://beautifullymellc.wordpress.com/2009/06/30/are-we-worrying-less-about-hiv/
http://www.healthline.com/blogs/teen_health/2009/05/why-arent-we-worrying-about-hiv-anymore.html
http://effectiveinterventions.org/




